Part 5 – Knowledge and concern (2)

Are they new?  Are they mostly new?  Does it change?  Are you thinking about business?  Are you thinking about what’s going on in business in the environment?

Talk to me – tell me what your first reactions are.

We are not made aware of these, like earlier, like edible clingfilm and pollutants that come off of it when it touches your food and to know that there is something like edible clingfilm, you know, that’s not in Sainsbury’s and Tesco’s and any other places, just – and I don’t know why – so…

Even I think those of you doing environmental courses when you first saw these – low level of knowledge?

Yeah – I only really know about the wind-up radios and that’s about it…

But you’ve got – what’s the level of concern of everybody in the room about the enviroment?

I just think that it’s at the point where because like businesses – I’ll use the term businesses – are aware that the public are concerned about you know the environment is going on – you know at this stage is sort of picking and choosing what they feel they will make more money out of – like for example the bag I had – you made a comment that – oh look you’re doing your bit for the environment but it’s not that I’m doing my bit for the environment than I saw that and I thought ‘oh, this is nice, I’ll buy it’ 

You made the point that your bag over there – and it’s funny cos the companies have to create knowledge over the bags – they have to put all the messages across it but it’s funny how you still didn’t read it but you just thought it looks fashionable ???? it’s got everything – shall I get it?

I just thought it looks nice.

It does look nice, it does look nice…

This bag is mine right!

But then it’s just the fact that – it’s still making you not read what it’s trying to say…it can be re-used, re-used, re-used – it’s bio-degradable and I think that’s what it’s like about the ?????, why is it that we are not thinking – we’re still thinking like it’s very nice looking and so on and so forth.

So you’re suggesting that the look is still number one and the environment is still probably lower down in terms of priority – and it’s got to look nice, smell nice, feel nice, be nice, be cool, funky, you said the word funky, otherwise forget it.

Whereas they’re not going to invest in making edible clingfilm because people don’t really know what that is about like if they start selling it everyone would be like how can it be edible? – people might not buy it.

So you’re suggesting that once there’s a level of knowledge, people will go and buy them, especially if they’re got a function and they’re on display and there’s a confidence in Sainsbury’s and whoever to buy those products.

It just comes down to making money at the end of the day – they won’t invest in like say this mellow yellow thing because people will think what’s this – like that’s urine, do you see what I mean?  Whereas with this – it’s not so obvious what it is – it’s that first ????

But do you think there’s somebody that five years ago might have said ‘nobody’s gonna buy elephant dung’ – yeah of course they said that but when they saw this – cos if I didn’t know that was elephant dung I would still think ‘oh wow that’s really nice’ but…

I’m going to be a bit controversial and say to you then – if you say you’re not being shown – what if I said to you – you’re not looking?  Whether we like it or not we are gonna be tomorrow’s business leaders and so I wonder what will be driving us – whether anything like this will stay with us and whether we really want to do things for our grandchildren – whether we want to be radiators or sinks, whether we want to be positive or negative, whether we want to have lots of knowledge, lots of concern but never do anything – is our choice – every single one of us on the planet – so I’m glad you find it interesting cos I’m hoping to live till about 120 – and if I do this in a previous time then the young people that ???? get older and I’ll still be here and the young people will say ‘all that lot are doing it because they are obsessed with money – because these are actually our grandparents and our parents and our brothers and sisters around the world that we are accusing of being very selfish but I think we are the next generation – well you are – the next generation – you are from what I hear about your courses going to be leading business so what I think we should do now is to take a change of pace, pick on some of these ideas and go for the ideas factory.  Let’s see that if you’re going to be running businesses in the future and imagine you are, what kind of things you might want to invent, create, given these linear trends, the cross-product trends, what would you like to work with to design something that if you had the choice and a magic wand, you could be inventing.  Create things that would help your children to grow up in a better earth and you are deciding to take some responsibility for all that – what would you want to create?

