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Project Spark 2013

Concept and brand/artwork competition

We're looking for a versatile creative solution with impact to promote Creative Spark across a wide range of media with a consistent visual style. We want you to develop a promotional image that can be versatile enough to be used in the following contexts.

· front cover and general design considerations for exhibition guide

· range of print advertisements from A4–A6

· signage outside University buildings where the exhibition takes place (Owen, Sheaf, Arundel Gate Court and Cantor)

· additional signage on campus to aid orientation between buildings where the exhibition is taking place

· signage and orientation inside the buildings where the exhibition is taking place – helping visitors to navigate from reception areas to rooms where exhibitions are taking place 

· a suite of banners, buttons and skyscrapers for an online promotional campaign

Please submit your design and supporting proposal/rationale (maximum 100 words) in electronic format by 4pm on Monday 5 November 2012 at extra.shu.ac.uk/projectspark Specific submission details will be provided at a later date. The artwork produced by the successful candidate will be the Intellectual Property of Sheffield Hallam University and may be used in perpetuity in Sheffield Hallam promotional materials. See terms and conditions for a full description.

Creative considerations and mandatory requirements

· The creative has to work across different types of media – including A4 print ads, website buttons, 48 sheet outdoor ads, signage – and work equally well for landscape and portrait formats. 
· Please refer to the brand guidelines as your work must comply

Downloads

· Your design must be submitted on the entry page in a PDF format.

· Your supporting proposal/rationale (maximum 100 words) must also be submitted on the entry page in a PDF format.

What actions do we want to provoke through the successful creative concept?

· An awareness of Creative Spark amongst all target audiences. 

· Visits to the Creative Spark exhibition.

· All audiences to perceive that we are a leading creative institution.

Selection criteria 

The successful candidate will be chosen based on their ability to meet the brief in the most professional and creative way. 

Judging and deadlines

The successful candidate will be chosen by members of the Marketing Directorate and Creative Spark steering group.

· Monday 18 September 2012 – competition opens

· Monday 5 November 2012 by 4pm – all designs and supporting proposals need to be submitted online in a PDF format  

· Monday 20 November 2012 – shortlist will be selected and successful candidates informed 

· Tuesday 4 December2012 – shortlisted entrants invited to pitch to a selection panel 

· Friday 7 December 2012 – successful candidate and all other candidates informed of decision

· Winner – we will work with the winner of the brand competition to fulfil the design requirements for Creative Spark 2013

Creative Spark 2013 background information

Established in 2006, Creative Spark is a celebration of our students' achievements within the creative disciplines, featuring their high-quality work. It's an extension of the traditional art school degree show concept, with students’ work – mainly final year students – exhibited at a number of locations across the University's City Campus at the end of the academic year.

Since 2006, Creative Spark has grown and it's now a highlight in the University’s calendar. Involvement spans an increasingly wide range of creative disciplines from The Faculty of Arts, Computing, Engineering and Sciences and the Faculty of Development and Society. 

The 2012 event included students’ work from design and technology ● engineering ● fashion ● furniture and product design ● graphic design ● interior design ● metalwork and jewellery ● product design ● architecture ● animation  ● computing ● digital media production ● film and media production ● film and visual effects ● games design ● photography  ● research ● fine art ● creative art practice.

Find out more at www.shu.ac.uk/creativespark
Creative Spark 2013 is scheduled to take place from 8–22 June with the launch event on Friday 7 June. In keeping with the ethos of Creative Spark – students at its heart – students will have the opportunity to enter the Project Spark competitions


